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Sociology 12e
Sociology 12e offers students a window to absorb the interesting aspects of 

sociology—with its perspectives, concepts, theories, and research findings—

without losing them in density of material that is a barrier in many texts. The 

author is known for presenting material that is comprehensive, readable, 

theoretically and empirically sound … but in a clear and interesting manner so 

students will be successful as they grapple to learn about the social factors 

that promote patterned behavior in themselves and others. 

Sociology 12e encourages critical thinking about conventional wisdom through 

the development of the “sociological imagination”—the mind-set that enables 

individuals to see the relationship between events in their personal lives and 

events in their society. To this end, each chapter opens with a question about 

some aspect of social life. The answer to each question contradicts a popular 

or common sense belief. Sometimes the question will focus on a result that 

even sociologists doubted until a sufficient amount of convincing research was 

done. The correct answer is given at the beginning of the chapter and further 

elaboration of the explanation will be within the chapter itself. This theme of 

“questioning” what they are reading continues throughout each chapter. 

The textbook design retains the same dynamic, pedagogically sound format of 

past editions, blending theory and application to continue to stimulate students 

to become critical thinkers and active learners. In-chapter enhancement 

features include the latest sources, maps, illustrations, critical thinking 

scenarios, and in-chapter check lists. 

In-chapter boxes include “See Sociology in Your Life” and “Consider This 

Research”—an examination of research methodology. Most chapters contain 

a prominent section on the distinctive views of three major theoretical 

perspectives—functionalism, conflict theory, and symbolic interactionism; 

a table entitled “Focus on Theoretical Perspectives” presents succinct 

illustrations for the three theoretical perspectives. The textbook also offers 

integrated coverage of global and cultural perspectives.

The author has made every effort to keep this text objective, timely, and 

interesting to both the student and the instructor. All case problems, examples, 

and features portray actual companies and managers in action. Companies 

have been selected to provide balance between large and small organizations 

representing service, manufacturing, and retailing industries. Successes as well 

as failures are included to lend perspective and aid in understanding.



contents in brief

PART ONE	 Sociological Perspectives

	 Chapter 1	 The Sociological Perspective
	 Chapter 2	 Social Research

PART TWO	 The Foundations of Social Structure

	 Chapter 3	 Culture
	 Chapter 4	 Socialization
	 Chapter 5	 Social Structure and Society
	 Chapter 6	 Groups and Organizations
	 Chapter 7	 Deviance and Social Control

PART THREE	 Social Inequality
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what’s new in the twelfth edition
This updated twelfth edition incorporates the latest sources available and 

eliminates outdated material. In addition to the 20 new figures and tables, 33 

of the figures and tables from the 12th edition are revised with the latest data. 

Also, the 12 world maps and 18 U.S. maps are either new or updated from the 

previous edition.



chapter opener — a brief outline 

provides students with a clear overview 

of the material that will be covered in the 

chapter, as well as goals students hope 

to achieve upon completion of each 

chapter

part opener — this book is divided 

into five parts; each part opener 

displays the chapters/content 

contained therein

sample pages



consider this research — 

boxed feature within each chapter 

presents the theory, methods, 

conclusions, and implications of 

significant sociological studies; this 

feature demonstrates the scientific 

method in social reseach

see sociology in your life — presents 

interesting, timely, and relevant examples 

intended to stimulate the sociological 

examination in students’ personal lives

sample pages



think globally — displays a 

worldwide comparison of a 

particular social phenomenon

sample pages

check yourself — questions 

appearing at the end of each major 

chapter section

sociology eyes america — 

permits a state and regional 

comparison of some aspect of 

American culture



sample pages

integrated goals and summary 

— begins each end-of-chapter 

review guide

concept review — review of 

approximately 50 percent of the 

concepts introduced in each chapter

check yourself review consists of 

sample questions taken directly from 

check yourself questions

graphic review — tests 

understanding of a particular  

table or figure in the chapter

critical-thinking questions — 

broad questions providing practice 

for essay tests (an answer key to 

both closes each review guide)
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support materials

Supplements for the Instructor

•	 Instructor’s Resource Manual (IRM) includes:

–	� brief chapter outline

–	 learning objectives

–	 detailed chapter outline

–	 class activities

–	 teaching suggestions

–	 video suggestions

–	 Internet exercises

–	 Internet resources

–	 key terms

–	 further readings

•	 American Sociological Association (ASA) recommendations are noted for 
each chapter to help instructors streamline their teaching methods with the 
ASA.

•	 Test Bank files (to accompany the Instructor’s Resource Manual) include:

–	 multiple choice questions

–	 true/false questions

–	 short answer questions

–	 essay questions

•	 PowerPoint files: each set covers the main points outlined at the beginning 
of the chapter, and includes reproductions of many of the figures and tables 
found in the text.

For instructor access, or to request a free desk copy of Sociology 12e,  
go to http://wessexlearning.com/pages/request-instructor-copy

You can also reach us at contact@wessexlearning.com  
or call 914-573-2757


