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Fundamentals of  
International Business
Fundamentals of International Business is an introductory international business 
text for use at the undergraduate level. Its comprehensive coverage of the 
subject also makes it appropriate for compressed teaching in MBA programs.

The book’s content is streamlined along the core international issues 
when compared to the array of international business texts now available and 
sufficiently rigorous and demanding to satisfy the professional integrity of the 
instructor.

The ever-growing cultural diversity of students attending U.S. colleges and 
universities has influenced the development of this text. These students bring 
a wide range of learning experiences and a richness of cultural backgrounds 
to the classroom. We are sensitive to these conditions and to the educational 
opportunities presented to instructors by such diversity, which is reflected in 
our approach to the field and to learning.

coverage
Here is what makes this book special: Individuals, business, and government 
are mutually interdependent. Therefore, we work hard to highlight the 
interrelationships and linkages among these three pillars of international 
business. In the chapters, questions, and vignettes, the reader will discern 
this nexus of personal needs, policy requirements, and business activities. 
Because globalization is regarded from more than one point of view, both the 
instructor and the student are provided with the insights and the materials to 
obtain an overview of the different perspectives and gain the ability to integrate 
the learned insights with their own personal views. We do so by providing not 
only the different arguments, but also by the facts and logic that allow for a 
scrutiny of these arguments.

organization
The global orientation of this book is reinforced by drawing on worldwide 
examples, trends, and data, rather than relying only on U.S.-based information. 
The reality and pragmatism of our content is ensured by always addressing 
the issue of “What does all this mean for employees and firms in terms of 
implementing international business activities?”

Fundamentals of International Business contains fifteen streamlined 
chapters, which translates into approximately one chapter per week for 
the traditional fifteen-week semester. Organized into six parts of two to 
four chapters each, the text flows logically from introductory material to the 
global environment to marketing and financial considerations in the global 
marketplace.
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part opener — provides an 
overview of key issues covered 
within each chapter it comprises

opening vignette — sets the stage 
for the chapter and includes one or 

two questions for students to consider 
and debate as they read the chapter.

learning outcomes — these are 
identified in the chapter introduction 
and each is precisely addressed in 

the summary section at the end of the 
chapter; numbered icons within the 
chapter margins mark where each 
learning outcome is covered within 

the text.

sample pages 
from chapter 1



quick take — a “quick take” 
vignette is a real-world example 
to provide context for concepts 

presented in the text.

world view — this box offers 
concrete examples of the issues 
confronting global business decision 
makers in the classroom.



fast facts — throughout the 
text, these facts are presented in 
a question-and-answer format; 
they focus mainly on geography-
oriented topics and are meant to 
provide immediate feedback to the 
student about their knowledge of 
the text material at hand.

chapter summary, review 
questions, critical skill builders 

— each chapter closes with a 
summary of key points that students 
should retain, organized by learning 

outcome; review questions and 
critical skill builder questions are 

complementary learning tools that 
will enable students to check their 

understanding of key issues,  
to think beyond basic concepts,  

and to determine areas that  
require further study.
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